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Abstract: 
Starting from the information requirements of increasingly detailed and varied of 

stakeholders, we proposed in this paper to treat a number of issues concerning economic and 
financial communication of entities, focusing in particular on internal and external 
communication. So, in recent years, the pace of the provision and use of economic and financial 
information make this topic to be up to date and of interest to entities and for different categories 
of users of information. 
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I. Introduction 
In recent years the importance given to economic and financial communication can 

be explained primarily by the increasing trend of the number of shareholders. Secondly, 



 
Volume X/2016  ISSN 2344-102X 
Issue (X)/ Month 2016  ISSN-L 2344-102X 
 

 87

we can say that the shareholder profile is disrupted, disappearing the "passive" 
shareholder, without requirements, that is satisfied with the minimum information 
received and which seeks only a benefit at the end of the financial year (Chekkar, 2006). 
The current shareholder is "actively" involved in the business being interested in its 
objectives and strategy. It is more demanding by nature, analyzing and using the 
information submitted to it. Thus, increasing the demand for economic and financial 
information appears as a cause of the evolution of communication and a consequence of 
information needs inside and outside entity. 
 

II. Internal communication 
As it is absolutely necessary to distinguish communication and information, is 

necessary to emphasize the difference between the internal and external communication; 
so internal communication is oriented to the entity's internal staff, influencing behaviors 
and business processes in order to increase performance. 

Basically, the internal communication means: 
• Analyzing communication flows within a particular business environment; 

• Identify the best solutions for their communication and strengthen relationships 

with collaborators; 

• Analysis of the climate within the company; 

• Analysis of impressions your company's staff has about its image. 

Internal communication within an entity nowadays no longer represents a voluntary 
act, but a task to be accomplished with more responsibility and determination by any 
person in the entity. Internal communication is the form of communication that is found 
on the border between legal and organizational obligations of the entity, addressing 
mainly employees and collaborators. Considering that this type of communication to users 
in the company's internal environment, it enables employees to get involved in achieving 
goals. An important feature of internal communication is that influences behavior and 
decision-making processes in order to maintain a specific agreement between the parties. 

In this respect, the relationship of entities with internal and external environment 
can be summarized as follows: 
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Fig. 1. Entity relationship with internal and external environment 

Source: own processing. 
 

In the category of internal users the most important are shareholders and staff.3 In 
turn, the shareholders are divided into those who hold a stake that will enable them 
exercise (alone or together with other shareholders) a significant influence over decisions 
taken in the Council of Administration (CA) and those who, either individually or 
together with other shareholders have only a minor part of shares or are not interested in 
any kind of influence. 

Instead, employees can be classified into personal in decision making positions 
(managers) and employees with execution mission. Managers and shareholders with 
influential power have a very important role, basically is about those who have the power 
to establish economic strategies and control their effective realization. All these subjects 
need detailed information about the entity and the environment in which it operates, being 
the most involved in producing information about the entity. But their position is not the 
same, meaning that managers may possess insider information due to the fact that they are 

                                                             
3 The proposed classification for the types of internal and external interests was made by M. Belcredi, 

Economia dell’informazione societaria, UTET Libreris, Torino, 1993, p. 148. The distinction made by this 
author is not unique, so those involved can learn intermediate situations and the line of separation becomes 
almost invisible and difficult to interpret. 
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responsible for coordinating strategies of the entity and are the main source of information 
for all, creating a natural information asymmetry between shareholders and managers. 

It is also important to emphasize that alongside shareholders and employees are 
involved in internal communication: trade unions, potential employees, customers, 
suppliers, etc. 

 
III. External communication 
The distinctive feature of internal and external communication remain where it is 

conducted according to the company's position related to information to users. Internal 
communication function is to establish relations of complementarity between individuals, 
which in turn performs in various activities within the entity to maximize the efficiency of 
the entire business. Therefore, external communication can be understood as a tool that 
causes a variety of subjects and work within and outside entity to contribute to its 
evolution (Bertinetti G., 1996). In this respect, communication is a fundamental condition 
to determine the different skills, strengths and intellectual capital that allows its 
dissemination within the company. Communication occurs when the company interacts 
with the requirements of the various categories of stakeholders, which are shown in the 
figure below: 
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Fig. 2. The company and stakeholders of reference  

Source: own processing. 
 
Thus, external communication becomes an engine in stimulating new changes, 

which can interfere with proposals to improve the business through the exchange of skills 
and experiences accumulated by each stakeholder, or information collected in the external 
environment, information considered to be the vehicle of knowledge and therefore an 
important tool in the life of the entity (Bertinetti G., 1996). 

In order to understand more deeply the relationship between the reporting entity 
and the external environment it is necessary to know and what types of interest expressed 
by stakeholders and their importance, and the operation of the business and IT. 

In respect of the external users of information, we can say that they are 
beneficiaries in a more or less measure of the information produced by manager and / or 
shareholders who exercise control. This does not preclude the fact that each of them 
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interpret in a personal manner the information received, integrating them with other 
information which may possess autonomous. 
 

Conclusions 
The evolution of economic and financial communication allowed entities to 

understand that it is not enough only to be known on the market, but rather to be credible 
in order to establish a reliable communication between it and the information users which 
are increasingly demanding, requesting various and detailed data. Currently the economic 
and financial communication still contains a number of limitations that hinder the smooth 
functioning of the information management and decision-making process, thus creating 
disadvantages in the internal development of entities, but also on national and even 
international economy; negative effects may be significant. 
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