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Abstract 

Tree without roots falls any time. Remembering the True Egyptians and their laws are very essential every time in the 

World.  Important laws for entrepreneurs are not polluting air, water, land and people. Profit and wealth maximisation 

are very important for every organisation however how we are making a profit in the modern world is very important 

for the quality of life of every one and the environment. Ecopreneurship, or ecopreneurism, involves starting profitable 

businesses to tackle environmental problems through cutting-edge tech and green practices. This research article 

looks into the qualities and approaches of thriving ecopreneurs zeroing in on effective company leadership that boosts 

environmental sustainability and a welcoming workplace. This article shines a light on the traits of business owners 

who strike a balance between caring for the environment and running things aiming to uncover methods that do good 

for both the Earth and its inhabitants. 

 

Keywords: Ecopreneurship; environmental sustainability; ethical governance; inclusive work environment; 

corporate management. 

 

JEL Classification: L26, Q01, G30 

 

INTRODUCTION 

In today's landscape, shaped by climate change, dwindling resources and society's growing ethical 

expectations, sustainable entrepreneurship is emerging as a vital element in transforming traditional economic 

schemes. Ecopreneurs - entrepreneurs who incorporate environmental responsibility into their business vision - are 

becoming key protagonists in the shift towards a green, fair and ethically based economy.  

Historically, entrepreneurship has been the catalyst for progress, driving economic growth, social change and 

technological advancement through innovation, courageous risk-taking and value creation (Schumpeter, 1934). 

However, in recent decades, there has been a significant shift away from simple profit maximization towards a 
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broadened responsibility that includes environmental stewardship and ethical involvement in the life of communities 

(Cohen & Winn, 2007). 

Is global problems such as climate change, social disparities and resource crises have intensified, 

entrepreneurship has undergone a metamorphosis, generating new types of economic initiatives such as 

ecopreneurship - a perspective that combines the spirit of innovation with the concept of sustainability (Isaak, 2002). 

This orientation involves not only the creation of environmentally friendly products or services, but also a deep 

commitment to ethical management practices and positive environmental impact. As defined by Dean and McMullen 

(2007), ecopreneurs stand out as "transformative agents, focused on identifying economic advantages where others 

perceive only environmental threats". This description suggests a strategic approach, with a long time perspective and 

remarkable flexibility in adapting to the imperatives of a sustainable society. 

Thus, the present study aims to examine the entrepreneurial profile of prominent historical figures from the 

dawn of civilization to the present. It will highlight their contributions to human development, their innovative ways 

of doing business, and the environmental impact of the initiatives and innovations they have promoted (Anderson & 

Leal, 2001; Hockerts & Wüstenhagen, 2010; Matthews & Senyard, 2010). 

The rationale for this investigation stems from the need to understand how these leaders manage to harmonize 

economic performance with environmental concern and ethical governance, providing relevant benchmarks for future 

entrepreneurs. In this context, the research sets three major objectives: 

O1 – to define the specific traits of successful ecopreneurs, as identified in previous research;  

O2 – to analyze the ethical and sustainable management strategies implemented in green businesses; and  

O3 – to demonstrate the positive effects of these practices on the environment and organizational atmosphere.  

The study uses the qualitative literature review method, drawing on credible academic sources and well-

documented case studies. The results highlight that successful ecopreneurs use transformational leadership, build on 

eco-innovations and build inclusive organizational cultures, thus representing practical models for a responsible and 

resilient economy. 

I. THE GREATEST ENTREPRENEURS OF ALL TIME: FROM ANCIENT INNOVATORS TO 

MODERN VISIONARIES 

Entrepreneurship is the driving force behind economic development, innovation, and societal change. 

Entrepreneurs have shaped the world in countless ways, from inventing new products to developing groundbreaking 

business models. The following sections will elucidate the main phases in the development of entrepreneurship from 

Antiquity to the contemporary period by highlighting the emblematic personalities, the historical context in which 

they acted and their contributions to economic and social advancement - elements that can provide a detailed insight 

into how entrepreneurship has been influenced by the needs of the times and progressively directed towards 

responsibility and sustainable innovation. 

1.1.       Ancient Entrepreneurs: Laying the Foundations of Commerce 

Entrepreneurship, as an ideology, has its roots in ancient times, where commerce and economic innovation 

were the backbones of human progress. In Mesopotamia, the Assyrians and Babylonians introduced primitive systems 

of accounting and trade credit, recorded on cuneiform tablets, illustrating the earliest forms of economic management 

(Hudson, 2010). Imhotep, the Egyptian architect who designed the Step Pyramid, is seen as an early model of 

entrepreneurial thinking, due to his organizational skills and interdisciplinary approach (O'Connor, 1997). In ancient 

China, Lü Buwei exemplified how commercial capital could be used to influence politics and concentrate economic 

power, providing an early example of the fusion of business and state leadership (Loewe & Shaughnessy, 1999). In 

the Roman Empire, entrepreneurs such as Marcus Licinius Crassus amassed their fortunes by investing in real estate 

and supplying military equipment, highlighting the potential of private capital in energizing state development. These 

promoters of the ancient world were not only initiators of economic exchange but also creators of models of strategic 

leadership. Through their actions, they laid the foundations for an embryonic form of social responsibility and 

sustainable development - key components in modern ecopreneurship (Schaper, 2002).  

1.2. Medieval and Renaissance Entrepreneurs: Catalysts of Change 
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The medieval age, often conventionally labeled the "Dark Ages", was in fact a crucial phase for the early 

emergence of moral and well-structured entrepreneurship. The establishment of guilds in Europe represented a 

primary system of economic governance and self-regulation, in which merchants and craftsmen worked together to 

meet quality standards and defend their commercial interests (Epstein, 1991). The Hanseatic League, an influential 

union of northern European merchant guilds, served as an early model of transnational cooperation and collective 

engagement in business, anticipating today's principles of sustainable and ethical trade (Dollinger, 1970). 

During the Renaissance, entrepreneurs such as the Medici family redefined the role of the economic ruler, 

transforming themselves not only as financiers of trade but also as promoters of cultural and social innovation. By 

funding artists and intellectuals, they demonstrated how private investment could contribute to the collective good and 

the advancement of society - a fundamental component of contemporary ecopreneurship (Kent, 2004). Similarly, the 

Fugger family in Germany built a financial empire that supported the expansion of international trade and exerted 

influence over policy decisions of the period, promoting an integrated view of economics and civic responsibility 

(Steinmetz, 1999). 

1.3. Industrial Revolution Entrepreneurs: Pioneers of Modern Industry 

The Industrial Revolution, beginning in the late 18th century, marked a significant turning point in 

entrepreneurial history. Innovators like James Watt, who improved the steam engine, and Richard Arkwright, who 

invented the water frame, revolutionized manufacturing and transportation, paving the way for modern industry. Their 

inventions not only transformed economies but also changed the way people lived and worked, ushering in an era of 

rapid urbanization and economic growth. However, the Industrial Revolution also had significant environmental 

impacts. The rise of factories and mass production led to increased pollution, deforestation, and the exploitation of 

natural resources. The use of coal as a primary energy source resulted in severe air pollution, while industrial waste 

contaminated rivers and soil, leading to public health crises and long-term environmental degradation. 

1.4. Modern Entrepreneurs: Innovators and Disruptors 

In the 20th and 21st centuries, entrepreneurs have continued to shape the global economy through innovation 

and disruption. Figures like Henry Ford revolutionized manufacturing with the introduction of assembly line 

production, making automobiles affordable for the masses and transforming transportation. In the digital age, 

entrepreneurs such as Steve Jobs, Bill Gates, and Elon Musk have redefined technology and industry. Jobs and Gates 

pioneered personal computing, making technology accessible to billions, while Musk has pushed the boundaries of 

space exploration, renewable energy, and electric vehicles. Their companies—Apple, Microsoft, and Tesla—have not 

only become household names but have also significantly impacted global economic structures and technological 

development. Yet, these modern innovations come with environmental costs. The production and disposal of 

electronic devices contribute to electronic waste, a growing environmental concern. The extraction of rare earth 

elements, crucial for electronic components, often involves environmentally damaging mining practices. Additionally, 

the expansion of industries like automotive manufacturing and space exploration raises questions about carbon 

footprints and sustainable practices. 

 

1.5. Balancing Innovation with Environmental Responsibility 

The challenge for contemporary entrepreneurs is balancing innovation with environmental sustainability. 

With growing awareness of climate change and ecological degradation, there is an increasing demand for green 

entrepreneurship. Entrepreneurs like Yvon Chouinard of Patagonia and Boyan Slat of The Ocean Cleanup have 

demonstrated that business can be both profitable and environmentally responsible, advocating for sustainable 

practices and innovative solutions to environmental problems. 

Patagonia, for instance, has pioneered the concept of "responsible consumption," encouraging customers to 

buy less and focus on the longevity of their products. The Ocean Cleanup is developing technologies to remove plastic 

from the oceans, addressing the critical issue of marine pollution. These initiatives show that entrepreneurs can lead 

the way in promoting environmental stewardship and social responsibility. From ancient merchants to modern tech 

moguls, entrepreneurs have played a vital role in shaping human history and driving economic progress. However, 

this progress has often come at a significant environmental cost. As we look to the future, it is crucial for entrepreneurs 

to embrace sustainable practices and innovate in ways that protect the planet for future generations (Brinzaru et al., 

2024; Kholiavko et al., 2021). By balancing economic growth with environmental responsibility, the greatest 

entrepreneurs of tomorrow will be those who not only create value but also contribute to a sustainable and equitable 
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world. Certainly the optimization of resources through modern decision-making technologies, coupled with the 

amount of capital invested, allows ecopreneurs to implement innovative solutions that reduce environmental impacts 

while maintaining economic efficiency and operational sustainability (Macovei, 2024). 

 

II. GLOBAL DISPARITIES IN ACCESS TO INNOVATION AND THE ROLE OF 

ENTREPRENEURS IN BRIDGING THE GAP 

In advancing entrepreneurial thinking and supporting sustainable innovation, academic and research fields 

are of crucial importance in organizing and transferring knowledge. Original work, initially presented in the form of 

theoretical studies, is the foundation of intellectual innovation. Later, these treatises are adapted and transformed into 

easily accessible textbooks and case studies, contributing to professional training and entrepreneurship. Finally, the 

core of this knowledge is condensed in the form of educational notes, fostering the widespread dissemination and 

practical applicability of basic ideas in today's economy. As many nations embrace scientific and technological 

advances to boost industrial growth, the G7 countries are focusing their resources on turning innovation into 

commercial success, supported by international institutions such as the World Bank, the International Monetary Fund, 

the World Trade Organization and the World Health Organization. This approach is spurring the rise of new types of 

business, emphasizing the importance of innovative leaders translating technological advances into sustainable 

solutions with global economic and social resonance. 

Global economic policies rest on three main pillars: socialism, capitalism and mixed economy, each of which 

shapes the production and distribution of goods and services. In an era when sophisticated communication relies on 

technologies with potential health impacts, and industries generate air, water and land pollution, the need for 

innovative entrepreneurs who are also mindful of sustainability and social equity becomes pressing. Given climate 

change, ecological imbalances and persistent social inequalities, the true entrepreneurial giants are those capable of 

mitigating these problems by adopting responsible, ethical and long-term business models. Consequently, using 

artificial intelligence to inform strategic decisions can transform business leaders into "ecopreneurs", adept at 

harmonizing profit with responsibility towards society and the environment. Under these conditions, emotional 

intelligence, becomes a key tool for entrepreneurs seeking to mitigate global disparities in access to innovation, 

facilitating the building of intercultural relationships, the effective management of diverse teams and the adaptation 

of sustainable solutions to varied socio-economic contexts (Grosu et al., 2025). 

Ecopreneurship stands out as an expanding area in entrepreneurship. It features businesses that strive to make 

money and tackle environmental and social issues. Ecopreneurs feel driven to develop solutions that reduce harm to 

the environment and boost sustainability. At the same time, they ensure their business practices remain ethical and 

welcoming to all (Schaltegger & Wagner, 2011). This paper looks into the two main concerns of ecopreneurship: 

being responsible to the environment and maintaining ethical corporate governance. It examines how successful 

ecopreneurs handle both these aspects well. Actually, man can be classified into three categories in modern world.  

They are social man, economic man and political man.  Based on the system and survival the percentage varies from 

person to person but who has the maximum percentage of them they belong to that category.  Today world is economic 

world.  Actually, the projects are classified into three categories they are industrial projects, agricultural projects and 

infrastructure projects.  Based on these projects products will be created and they are classified into capital goods, 

durable goods and perishable goods.  No industries no capital markets.  Today, industries are related to marine, 

aeronautics, food, leather, textiles, gun, watch, electrical and electronical, automobiles, medical, cloths, cosmetics, 

information technology, space, chemical, atomic energy, etc. To perform this we have the educational, training and 

research institutions in every country.  In India, we have All India Institutes of Medical Sciences are controlled by 

medical industry, FSSAZ for food industry, NIFT for fashion technology, IIT for technology, ICAR for agricultural 

development like this every area of development there are specific institutions are there.   

The growing awareness of environmental issues and the demand for sustainable business practices have 

sparked the birth of ecopreneurship. This business approach strives to achieve financial success while also considering 

its impact on the environment and society. Studying how these business owners balance green goals with effective 

management and inclusive practices can offer useful lessons on creating sustainable business models (Kirkwood & 

Walton, 2010). 

 Ecopreneurship means starting businesses that aim to solve environmental problems and operate in a 

sustainable way. Schaltegger and Wagner (2011) point out that ecopreneurs have a strong commitment to 
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environmental goals. These goals are a key part of their business models and practices. Environmental responsibility 

includes many practices to reduce ecological impact. Hart (1995) lists some of these practices: cutting down on waste, 

saving resources, and developing sustainable products. Ecopreneurs build these practices into their business operations 

to achieve sustainability over the long term (Elkington, 1997). Ethical corporate governance has an impact on fair 

employee treatment open decision-making, and compliance with ethical standards. Good governance fosters a positive 

company culture and boosts employee involvement and happiness (Brenkert, 2008). 

In recent years, the literature has continued to show the importance of ecopreneurship in the transition towards 

a sustainable economy. According to Gast et al. (2020), ecopreneurship is not limited to mitigating negative 

environmental impacts, but seeks to generate value through eco-innovation and redefining business success in social 

and environmental terms. Furthermore, the authors emphasize the need for a supportive ecosystem - including green 

public policies and financial instruments - to stimulate green entrepreneurship. Recent studies also point to a growing 

link between environmental sustainability and firm competitiveness. In this regard, George et al. (2021) show that 

firms that adopt green and socially responsible practices not only enhance their image, but also innovate faster and 

attract talent motivated by ethical values and positive social impact.  

Another crucial issue discussed in the current literature is the integration of sustainability into business patterns. 

For instance, Bocken and Geradts (2020) propose the concept of 'innovation for sustainability', which implies major 

transformations in the structure and logic of the business, not just superficial changes or the addition of an 

environmental component. Thus, ecopreneurs become drivers of systemic change, helping to tackle global challenges 

such as climate change and resource depletion. In terms of moral governance, according to early research by Brown 

and Treviño (2006), ethical leaders influence employee behavior through personal role modeling and by establishing 

mechanisms for accountability and transparency. This type of leadership favors responsible innovation and long-term 

performance. 

We believe that reducing global disparities in access to innovation increasingly depends on the ability of 

entrepreneurs to harness the potential of artificial intelligence to create scalable, affordable and locally adapted 

solutions (Qin, 2024; Dragomir, 2027) 

 

III. METHODOLOGY 

 

This article seeks to identify the traits of successful ecopreneurs, examining how they effectively blend 

environmental responsibility with sound corporate management practices. Moreover, it aims to expose strategies that 

stand-in a fair and inclusive workplace, highlighting the importance of these elements in the realm of sustainable 

entrepreneurship. This article uses a qualitative research method to examine the practices and strategies of successful 

ecopreneurs through case studies. We gather data from interviews, company reports, and relevant literature. 

 Data sources include interviews with ecopreneurs, analysis of company sustainability reports, and review of 

academic literature on ecopreneurship and corporate governance. The data analysis aims to identify common themes 

and practices among successful ecopreneurs focusing on their approaches to environmental responsibility and ethical 

management. 

IV. FINDINGS 

Characteristics of Successful Ecopreneurs 

 Successful ecopreneurs think big. They set bold goals for environmental impact and business growth. They 

often try to shake up industries and create new markets with sustainable solutions (Vance, 2015). Ecopreneurs have a 

tendency to take big risks and bounce back from setbacks. They face money risks and work to overcome tech and 

market hurdles (Hawkins, 2018). 

Environmental Responsibility 

 Ecopreneurs put eco-friendly methods into action. They cut down on waste, save resources, and create green 

products. Their dedication to sustainability shows in how they run their businesses and what they sell. New ideas play 

a key role in eco-friendly business ventures. Entrepreneurs come up with fresh technologies and answers to tackle 

environmental problems. These include breakthroughs in clean energy, trash handling, and green tech (Chaudhuri & 

Paul, 2025). 



EUROPEAN JOURNAL OF ACCOUNTING, FINANCE & BUSINESS 

Volume 13 / 2025   ISSN 2344-102X  
Issue 1   ISSN-L 2344-102X 

 

DOI: 10.4316/EJAFB.2025.13106 

66 

 

Ethical Corporate Governance 

 Successful green business owners create a welcoming workplace where all staff members receive fair 

treatment without bias. This involves boosting diversity, fairness, and inclusion in hiring methods and company culture 

(Cox & Blake, 1991). Leadership that's open involves clear talks and ethical choices. Successful green business owners 

make sure their company practices stay open and responsible, which builds trust with workers and partners (Besser & 

Miller, 2001). 

 Noe (2010), indicates that companies looking to embrace eco-friendly business methods should prioritize new 

ideas handling risks, and including everyone. Firms can gain advantages by using these approaches to boost 

sustainability and ethical leadership. In other vision, Arnold & Loughlin (2011) sheds light on the hurdles and methods 

linked to balancing green goals with ethical management. Green business owners who do well manage to blend these 

aspects into their business plans creating a good effect on both nature and their staff. 

  

 CONCLUSION 

 

Entrepreneurs should keep in mind several historical and ethical points as they navigate their ventures. Firstly, 

the Egyptians ruled for 16,000 centuries, contributing significantly to humanitarian civilization. In contrast, Greece 

represents the 21st century's focus on monetary systems. It is crucial to recognize that Earth is our shared home, and 

we must prioritize its preservation. While France possesses gold mining resources, it is noteworthy that they have 

millions of tons of gold. Additionally, India experienced 480 years of British rule, which shaped its socio-economic 

landscape. The industrial revolution began in 1617, leading to significant changes in production and society. The 

world faced two major conflicts: the First World War from 1914 to 1918 and the Second World War from 1935 to 

1939, which culminated in the formation of the United Nations in 1945. Entrepreneurs should also be aware of 

contemporary issues such as bio-weapons, discrimination, and the impact of viruses on society. When we look at the 

past and travel histories, 16000 centuries were ruled by the Africans (Different kingdoms in Africa) which are known 

Egyptians were living the life with the nature but today the World is ruled by Europeans which is all about artificial 

life and atmosphere bringing a lot of consequences for the earth, livings and space.  We have to work carefully to save 

all!  

Issues 

A significant concern in our society is that approximately 90% of the food we consume can be considered 

harmful, akin to a low-grade poison. This issue is compounded by various forms of discrimination among individuals, 

as well as the pervasive influence of the alcohol and tobacco industries. The presence of prostitution raises ethical 

questions, while the emergence of around 2,000 viruses among us poses a serious public health threat. Besides, the 

prevalence of misguided preaching contributes to the spread of misinformation and confusion within communities. 

Eco-friendly entrepreneurship, or ecopreneurship, is a lively and influential way to do business that blends 

environmental care with ethical management. This business model goes further than the usual business ideas by 

focusing on more than just making money. It also aims to make a big difference in keeping our environment healthy 

and making sure everyone gets a fair shake. Ecopreneurs who do well share some important traits that help them reach 

their green and social goals. They think big and set high targets to tackle environmental problems, like cutting down 

on carbon pushing for clean energy, and using resources better. This way of looking ahead goes hand in hand with 

their toughness and skill in handling the risks that come with trying out new tech and methods. You can see how much 

they care about keeping the planet healthy in how they work hard to come up with fresh ideas that are good for the 

environment and their business at the same time. 

Learning from successful ecopreneurs' strategies and traits gives companies useful lessons to use sustainable 

and ethical practices. Businesses can gain by making environmental responsibility a key part of what they do putting 

money into new tech that helps sustainability, and creating workplaces where everyone feels included. This approach 

allows companies to strike a balance between caring for the environment and being responsible. In the end, this helps 

create a future that's more sustainable and fairer for everyone. 

This article highlights how important it is to take a well-rounded approach to starting a business that balances 

environmental and community goals. As we face more pressing eco-issues worldwide, the ideas and methods of green 

entrepreneurship show a promising way for companies to make a good impact on the Earth and its inhabitants. Future 

research could look into the long-term effects of eco-friendly business practices on how well companies do and what 

they achieve for society. This would give us a better understanding of how sustainable business-building keeps 

changing and growing. 
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According to this research article the entrepreneur who adheres to these morals and ethics, remains conscious 

of social responsibilities, and tackles environmental challenges while running the organization is considered to be 

among the greatest entrepreneurs. 

Need of entrepreneurs 

The organic farming barter system emphasizes the importance of maintaining native plants and raising 

humanitarian values that promote unity among people. It encourages a critical perspective on government and 

institutional trust, advocating for sustainable practices in cattle farming and agriculture that respect the natural cycles 

of the environment. This approach highlights the necessity of protecting air, water, and land from pollution. Ultimately, 

the greatest entrepreneurs are those who adhere to ethical practices, ensuring that their activities do not harm the 

environment or society, while also following the principles of double-entry accounting. 
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